NekTApI0G ZEIPTTEKNG

Eutropikn Ektaideuon yia Eutropiki AvaTruén
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O NekTaplog ZEIPTTEKNG BIABETEI Evav ATTOTEAEOUATIKO CUVOUAOHO YVWOoNG Kal
eMTTEIPIAg, TOOO OTO XWPO Tou Marketing, 600 kal Twv MNMwANRCEwV.

H 25¢eT1r¢ TTopeia Tou TTepvael atrd TTOAUEBVIKEC AIOQNUICTIKEG ETAIPEIES, JEYAAOUG
TNA€OTITIKOUG OTABPOUG Kal EUTTOPIKES ETTIXEIPNOEIG, ME BETIKA ATTOTEAEOUATA
OKOMQ KOl 0€ aUuTA TNV TTEPIOdO.

2AMEPQ, HETA aTTO QUTA TNV TTopEia, éxel empBepaiwaocl 0TI KAOE etmixeipnon,
KAGE emayyeApartiag MwANTAG £xel yia B€on otnv ayopd ... apkei va Tn O1EKDIKE!
O poAog Tou gival va BonBda eTTIXEIPAOEIS va evioXUoouV TIG MwAACEIS TTpWTNG
YPOUMNG Kal va Eavakepdioouv To dikaiwpa oTnv Eutropikiy AVATTTugn, apxika
pMéoa atrd ExTaideuon kal apydtepa pe TNV KATAGAANAN YTTOOTAPIEN.

‘Exel ommouddaoel Marketing & Aioiknon MNwARocewy, avavewvovTag dIaPKWG
YVWOEIG KAl ATTOWYEIG, TTapakoAouBwvTag Tn ouyxpovn BIBAIoypagia, €xovrag
TTapdAANAa KaBnuEPIVA, OUCIOOTIKI Kal TTPAKTIKI ETTAQI WE TV ayopd.



